Facts & figures

CHINA

® Total sales last year: About 30%
of total tourism receipts
® What they bought most at
Changi Airport:

1. Perfumes and cosmetics

2. Liquor and tobacco

3. Luxury products

4. Watches

5. Chocolates, candies and

delicatessen

Crosses three million visitor
mark for the first time

3.23 million

Visitors from China (+13% v 2016)

000k

Visiting only Singapore
(+18% v 2016)

1.2/ million

Visitors from Tier 1 cities
(+11% v 2016)

INDIA

® Total sales last year: Less than 10%
of total tourism receipts
® What they bought most at
Changi Airport:
1. Liquor and tobacco
2. Perfumes and cosmetics
3. Electronics, computers and
photographic equipment
4. Chocolates, candies and
delicatessen
5. Luxury products

#1 in visitor-arrival growth
#3 visitor-arrival market for first time

1.2/ million

Visitors from India (+16% v 2016)

o1k

Visiting only Singapore
(+26% v 2016)

#1 Cruise visitor-arrival source market

12/k

Cruise passengers from India
(+25% v 2016)
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